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Social Media influence on Purchases
[bookmark: _GoBack]It is very difficult to avoid social media in consumer behavior and one thing I have to confirm is that, I have ever used social media to complain about the services of internet providers in my condominium. It was over the weekend and internet connect was very slow and it kept on fluctuating from slow connectivity and to completely making me unable to browse and do my homework. I logged on to the verified provider’s social account and asked whether it was in my apartment that the internet was poor or it was something that affected many people. I also asked whether the providers were doing something to remedy the situation. This one, I did not structure it as enquiry but rather a complaint. 
The company went ahead and responded to my complain but the response came after like two hours and I had given up waiting for their response. However, they told me that their engineers were working on the connectivity challenge and within another one hour the internet was stable. I had a sigh of relief and I continued doing my assignments as normal but the wait had gotten into my nerves, making me think of other provider options since the only way that I could catch up with the then provider was by social media. 
I would like to say that I prefer buying products with a heavy social media presence. There are various reasons as to why I would like to be purchasing stuff from companies that have a heavy social media presence. First of all, these companies post their advertisement on social and make customers know about what they offer. They describe the usability of their products, the prices, and discounts and how they can be accessed. 
The other reason is the comment section of company postings. In this section, customers who have already purchased goods from companies comment on how the purchases have been helpful or not. They either encourage other customers to buy or not to buy. Not many of them can be malicious enough to throw slanderous comments to taint the name of the company if its products/services are good. Besides, through social media, companies respond to their clients’ queries and complaints. The courtesy, the time taken to respond and how helpful the responses are among the things that I consider in using social media and I would say, most genuine companies have perfected this art which is why online purchases are booming. For these reasons therefore, it is important to say I prefer buying things from companies that have more social media presence because it is very hard for them to hide secrets of defective goods because customers will most certainly bring them up in social media. 


